SUWANEE’S APPROACH TO

COMMUNICATION
Quality communications is a key component in building, maintaining, and enhancing a sense of community.
In order for citizens to feel a part of the community, to be invested in what is happening within Suwanee,
and to be effective partners in creating community, they must have access to information. The City of
Suwanee strives to provide clear, frequent, comprehensive, and creative information about its services,
programs, events, and initiatives via an array of media outlets (e.g., newsletter, website, social media as well
as print, television, and Internet media).
GOALS: The City takes great effort (and pride) to present accurate, informative, consistent, and interesting
information in a manner that is open and responsive. Beyond that, the City also strives to provide information
in interesting and creative ways in order to engage readers and often, to motivate to action (be that
attendance at a meeting or event, an understanding of new policies, or pride in the community).
Suwanee’s communications philosophy promotes an openness intended to encourage, rather than squelch,
conversation. For example, our social media policy provides for the deletion of comments on Suwanee’s social
media platforms only in the most extreme of circumstances.

AS OF
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15,713 people liked
the City’s
Facebook page

6,862 people followed
Suwanee on Twitter

Suwanee has 1,296
Instagram followers
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The City realizes that communication is a two-way opportunity. Suwanee provides various means through
which citizens may provide feedback, request services, make comments, and share information. In
addition to social media, citizens may request services via the “Go Suwanee” app, contact the City via the
website or email, or leave comments in a suggestion box at City Hall. City staff strives to respond to citizen
communications in a timely manner, typically within 48 hours of receipt.
In addition to informing and engaging citizens, another primary goal of Suwanee’s communications materials
is to promote and re-enforce the City’s reputation as a regional role model. Communications efforts seek to
position and protect the Suwanee “brand.”
COMMUNICATION TOOLS: The public information officer, who is housed in the economic and community
development department, owns the primary responsibility for the City’s communications materials, but
significant efforts are undertaken within other departments as well. For example, each year the financial
services department produces a comprehensive annual financial report, the citizen’s operating budget, and
other materials.
In our technology-driven, information-laden world, Suwanee realizes that people have different preferences
for how they receive – and send – information. Among the many media utilized by the City of Suwanee are:
• Suwanee Connects newsletter – published 6 times each year and mailed to every City residence and
business. The 2014 National Citizen Survey noted 89% of residents read the Connects newsletter
• Websites – in addition to suwanee.com, the City also hosts suwaneefest.com
• Media relations – Suwanee’s press release distribution database includes about 50 media outlets. In
2015, 84 press releases resulted in more than 240 placements; good photography also plays a large
role in supporting quality media placements
• Social Media – The City has a very active and robust program, including Facebook, Twitter, and
Instagram.
• E-mail blasts – the City sends out approximately one email blast per month to nearly 2,000
subscribers; there’s also an email database for Gateway businesses
• Citizen inquiries – In 2015, the City received – and responded to – 193 queries or comments received
via suwanee.com
• In 2015, City staff received and addressed 76 citizen-generated online requests for service.
• Brochures/publications – designed to attract residents, visitors, and businesses to the City; provide
information about the budget, police services, etc.; serve specific purposes (e.g., annual report, event
postcard, maps)
• Advertising – used primarily to enforce the City brand; magazines, newspapers, Internet sites, etc.
• Video – available on the website and created to provide an overview of City primarily for visitors; City
is considering ways to expand use of video.

