
Quality communication is a key component 
in building, maintaining, and enhancing a sense of 
community. For citizens to feel a part of the community, 
to be invested in what is happening within Suwanee, and to be 
effective partners in creating community, they must have access 
to information. The City of Suwanee strives to provide clear, frequent, 
comprehensive, and creative information about its services, programs, 
events, and initiatives via an array of media outlets.

GOALS
The city takes great effort (and pride) to present accurate, informative, consistent, and 
interesting information in a manner that is accessible. Beyond that, the city also strives to 
provide information in interesting and creative ways to engage readers and often, call to action 
(be that attendance at a meeting or event, an understanding of new policies, or pride in the community). 

Suwanee’s communications philosophy promotes an openness intended to encourage conversation.  
Suwanee provides various means through which citizens may provide feedback, request services, make 
comments, and share information. Citizens may request services or contact the city via the website, social 
media, phone calls, or email. City staff strives to respond to citizen communications in a timely manner, typically 
within 48 hours of receipt.

In addition to informing and engaging citizens, a primary goal of Suwanee’s communications materials is to promote and re-enforce 
the city’s reputation as a regional role model. Communication efforts seek to position and promote the Suwanee brand.

COMMUNICATION TOOLS
The Communications and Marketing Manager in the Economic and Community Development Department owns the primary 
responsibility for the city’s communications materials, but significant efforts are undertaken within other departments as well. 
For example, each year the Financial Services Department produces a Comprehensive Annual Financial Report, the Citizen’s 
Operating Budget, and other materials.

In our technology-driven, information-laden world, Suwanee realizes that people have different preferences for how they receive – 
and send – information. The many media utilized by the City of Suwanee are:

THE CONNECTS NEWSLETTER is published five times each year and mailed to every city residence and business. The 2022 National 
Citizen Survey noted that 89% of residents read the Connects newsletter.

THE WEBSITE, suwanee.com is continually updated and hosts approximately 35,000 sessions monthly. The city also hosts 
suwaneefest.com.

MEDIA RELATIONS include Suwanee’s press release distribution database, consisting of about 50 media outlets. In 2024, press 
releases resulted in more than 120 placements; good photography also plays a large role in supporting quality media placements.

THE SOCIAL MEDIA program is very active and robust, including Facebook, YouTube, Instagram, and LinkedIn.

E-MAIL BLASTS are sent in a timely manner by the city to nearly 4,000 subscribers.

BROCHURES/PUBLICATIONS are designed to attract residents, visitors, and businesses to the city, provide information about the 
budget, police services, etc., and/or serve specific purposes (e.g., annual report, event postcard, maps).

ADVERTISING is used primarily to enforce the city brand in magazines, newspapers, internet sites, etc.

VIDEO on the website provides an overview of the city, primarily for visitors. The city is considering ways to 
expand its future use of video.
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